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138 stores in 59 cities  

 

The Most Widespread Home Improvement Center of Turkey with 100 percent domestic 

capital, Tekzen is approaching its year-end growth target step by step with the stores 

opened in Gaziantep and Antakya in August.  Tekzen reached a total of 138 stores in 59 

cities with its newly opened stores. 

 

Continuing to grow in line with the objective of opening 20 new stores in 2018, Turkey’s Most 

Widespread Home Improvement Center Tekzen, has reached a total of 138 stores in 59 cities with its 

newly opened stores. While sustaining the new store openings,Tekzen is renewing its existing stores 

in order to provide more spacious shopping environment to its customers.   

 

40 million customers visit Tekzen stores every year.  

 

Tekzen offers thousands of domestic and imported products to its customers in 59 cities of Turkey 

with affordable prices and easy payment options; and 40 million customers visit Tekzen stores 

annually.  The brand offers access as a contribution to society with corporate social responsibility 

awareness.   

Benefiting from the advantage of being the most widespread Home Improvement Center of Turkey, 

the brand initiated a meaningful social responsibility project with “Herkese Kitap Vakfi” in March.  

Within the scope of the project, “Kitapcan Book Donation Boxes” are placed in Tekzen stores with 

the aim of delivering books to those who in need especially children and youngsters.  Thanks to 

widepread store chain and powerful logistic network of Tekzen, the books collected in the stores 

since March are delivered to Tekzen’s main warehouse.  4.000 books which are separated by 

Kitapcan volunteers and Tekzen employees in the warehouse took the road to be sent to those who 

need them via “Herkese Kitap Vakfi”.  

 

Tekzen gives hundred percent support to education especially in the cities where its stores located. 

While meeting the needs like crayons, book shelves, study desks, library establishment etc. for the 

schools in need of with Social Responsibility projects, it continues supporting education with its book 

collection project initiated with the motto of “ONE BOOK, ONE HAPPINESS”.     

 

Successful brand collaborations 

 

In order to increase customer satisfaction, Tekzen continues with its brand collaborations and 

campaigns with strong brands of Turkey without slowing down.  Recently, Tekzen started a joint 
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campaign with Petrol Ofisi, one of the biggest fuel oil chains of Turkey.  Within the scope of this 

campaign, customers who spend 300 TL or more at one shopping in Tekzen stores can get 25 TL 

worth of fuels from Petrol Ofisi.  Consumers are enjoying the benefits of “winning after spending” on 

this campaign.   

Being the widespread home improvement center of Turkey with 100 percent of domestic capital, 

Tekzen continues to provide quality and affordable services to its customers all around Turkey with 

more than 20 thousand of product range. In addition, customers who cannot visit Tekzen stores and 

digital shopping enthusiasts can get any products they would like to have with a single click from the 

online sales platform; www.tekzen.com.tr with more than 200,000 product options. 

 

 

 

 

 

 

 

 


